State Advisory
Board Impact Report

James Chang

Financial
Educq’r_ﬁ
Councilg®



Contents

Introduction

Social Impact
Donations

Advocacy

Brand Assets
State Webpage Features

National Site Webpage Features

Advisory Board Inclusion

Exposure
Google Search Organic (SEO)

Google Image Search (SEO)
Media
Social Media

State Launch Emails

Conclusion




Social Impact Brand Equity Exposure Conclusion

Introduction
(hank you, James Chang/

We rely on the generosity of our Patrons to fund our state and local financial
wellness programming. Although this report is focused on the benefits you receive,
your support has allowed us to empower local organizations with financial
education resources, fund advocacy initiatives, and build an advisory board to serve
people from across the state.

As you know, the country is facing a crisis and many of the problems people face
daily are caused or directly affected by their financial situations. With your support,
we aid communities in their efforts to work toward economic empowerment
through financial education.

Your generous sponsorship funds the financial empowerment of your
community’s citizens. We provide personnel and resources to help
organizations grow and scale financial literacy programs as well as
resources for individuals and families.

Advocacy

The NFEC leads a comprehensive advocacy campaign to encourage
focused attention on the financial well-being of local citizens. Cam-
paign components are available to encourage parents to teach their
children about money, schools to adopt financial education programs,
and individuals to improve their financial knowledge.

Relationships

Our local campaign director actively builds local relationships with
beneficiary organizations, community leaders, media and influencers,
and other people who help us meet the social impact objectives
established through this campaign.
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Donations

Your generous sponsorship funds the financial empowerment of your community’s

citizens with donations to beneficiary groups. We provide personnel and resources to help
organizations grow and scale financial literacy programs as well as resources for individuals
and families.

We have provided resources to 143 groups in California.

Advocacy

The NFEC leads a comprehensive advocacy campaign to encourage focused attention on
the financial well-being of local citizens. Campaign components are available to encourage
parents to teach their children about money, schools to adopt financial education programs,
and individuals to improve their financial knowledge.

Advocacy campaigns are scheduled to start in two months.
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State Webpage Features

Prominent features highlighting your leadership of this campaign were posted across the
state chapter website.
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National Site Webpage Features

Prominent features highlighting your leadership of this campaign were posted across the
NFEC national website.
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The Road to Financial Wellness Starts with 6 Steps: Building a Strong Financial
Foundation
o president and CEO, Pasadena Federal Credit Union
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Step 1: Evaluate Where You Are in the Moment

The absolutely cssential first step is to know v you are right now. Wht s your total
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worth the sffort to paint 3n accurats pictura and gat 3 basaling starting point from which
forward.

You can start by gathering your most recent pay stubs and logging into your bank and credit card
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Now total up your income and each of the three spending categories. Compare how much you're spending to how much you're eamin.

Step 2: Make Adjustments
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L
Advisory Board Inclusion
Inclusion in our state board alongside other prominent leaders in the community.
2
James Chang Larry Dicke Veselina Dinova Carolyn ./
President and CalChamber of Haas School of Campbell
CEO of Pasadena Commerce, Chief Business UC Berkeley, Emerging Capital
Federal Credit Financial Officer, Executive MBA Partners, Managing
Union Retired 2022 Professor Partner and COO

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Sonja Strzoda Sam XRenick Rodney Balbuena Trevor Stoll
Financial Services Internationally Managing Director, National Financial
Executive & Recognized SageView Advisory Educators Council,
Nonprofit Board Financial Literacy Group Director of
Professional Pioneer Operations
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I've made a broad commitment to
empower people toward reaching
greater financial security at the
community level and to support my

fellow Californians to achieve financial

wellness in both current and future

economic conditions. ./

~ James Chang , ’

13 Advisory Board Incubator | Launch Report for James Chang
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Social Media

Announcements of your leadership and involvement were posted on the NFEC’s social media
accounts - LinkedIn, X (formally Twitter), Facebook, and Instagram.

By Vince Shorb « 1
s National Financial Educators Council

adena Federal Credit Uni
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Advisory Board Member
California Financial Educators Council
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Financi
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® Comment ) Repost
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Larry Dicke Veselina Dinova
CalChamber of Commerce Haas School of Business UC B
Chief Financial Officer, Retired 2022 ecutive MBA Professor

Carolyn Campbell
Emerging Capital Partners Financial Services Executi
Managing Partner and COO Nonprofit Board Professional

<«

NFEC Financial Edu

Following

NFEC Financial Edu

James Chang, President and CEO of Pasadena Federal Credit Union, earns
a heartfelt “thank you” from the CFEC Advisory Board for his leadership,
integrity, and impact as a financial wellness advocate.

WELCOME

Advisory Board Member
California Financial Educators Council

[Californial
Financial
Educators
Councilg?®

Nurturing Economic Empowerment through Financial Education Across California

Financia
Educators
Council

Trevor Stoll

National Financial Educators Council

Director of Operations of Pasadena Credit Union

Rodney Balbuena
Managing Director

Financial Literacy Pioneer SageView Advisory Group
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Conclusion

We greatly appreciate your generous support. The campaign benefits to you are our way of
saying, “Thank you.”

o

As a Certified B Corporation, we have a commitment to all our stakeholders: local citizens,
beneficiary groups, and our financial industry partners. We remain committed to each
stakeholder to ensure a win for all parties involved.

If you want to change or modify your benefits package, just let us know. The benefits are
customized to meet your needs. From top-of-funnel awareness through client acquisition and
loyalty - the benefits we offer deliver true value to your business and produce measurable results.

Thanb you!
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