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Introduction
lhank you, Alison McQueen!

We rely on the generosity of our Patrons to fund our state and local financial
wellness programming. Although this report is focused on the benefits you receive,
your support has allowed us to empower local organizations with financial
education resources, fund advocacy initiatives, and build an advisory board to serve
people from across the state.

As you know, the country is facing a crisis and many of the problems people face
daily are caused or directly affected by their financial situations. With your support,
we aid communities in their efforts to work toward economic empowerment
through financial education.

Your generous sponsorship funds the financial empowerment of your
community’s citizens. We provide personnel and resources to help
organizations grow and scale financial literacy programs as well as
resources for individuals and families.

Advocacy

The NFEC leads a comprehensive advocacy campaign to encourage
focused attention on the financial well-being of local citizens. Cam-
paign components are available to encourage parents to teach their
children about money, schools to adopt financial education programs,
and individuals to improve their financial knowledge.

Relationships

Our local campaign director actively builds local relationships with
beneficiary organizations, community leaders, media and influencers,
and other people who help us meet the social impact objectives
established through this campaign.
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Donations

Your generous sponsorship funds the financial empowerment of your community’s

citizens with donations to beneficiary groups. We provide personnel and resources to help
organizations grow and scale financial literacy programs as well as resources for individuals
and families.

We have provided resources to 87 groups in New York.

Advocacy

The NFEC leads a comprehensive advocacy campaign to encourage focused attention on
the financial well-being of local citizens. Campaign components are available to encourage
parents to teach their children about money, schools to adopt financial education programs,
and individuals to improve their financial knowledge.

Advocacy campaigns are scheduled to start in two months.
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State Webpage Features

Prominent features highlighting your leadership of this campaign were posted across the
state chapter website.
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National Site Webpage Features

Prominent features highlighting your leadership of this campaign were posted across the
NFEC national website.

B I T R I IR I S T R S A A R A A A A

COMPANY FEATURE

R I I R R R I R R N N NI IC AT AT T

B I T R I IR I S T R S A A R A A A A

SOCIAL LEADERSHIP FEATURE

L I R I R P I I I I I AR A S PP PR

Cesse”

e e,
Cesse”

f

e .
s B s Pt (e e

Community Champion Organization
Personal Finance Expert Alison McQueen

n”w..u, ained o5  psychoio
b Alson

Community Champion: Alison McQueen
gy
Inherpersoa e a5 well o her prfessonal e iy Chamlon
o mpathy shi s MeQunn shos e commnty chaperip b xS o
f g sty s o e iy, Qo
estate ransactions. Her fon 9 and e e st er
B e
highlght, and reach their honcst finncil goa mon 1o o
audance o facate thek home purcha
Wt poloe o FRMcon ke her chets o Bcurney to ""f;j:i*;::t'm
s Tarce oot usi  sbckredetFeca: empath, o
o = esaton. i wive Eoidons
commitment to consumer empawerment combine to make her a real champion
of o Yrk comuies s sowerl avotae for the Ntlona inancil
Educators Counc

D 0 C CO0 0000000000000 000 00000004

" EXPERTARTICLEFEATURE

Certifications for Financial | Resources for Financial |~ Community Opportunities |~ Standards, Research,  About &BMission v Contact & Login
Coaches Educators & Coacl for Corporate Partners & Advocacy

A Primer for First-time Home Buyers: Seven Useful Tips

By Alison McQueen, Licensed Associate Real Estate Broker

Dreams do come true Purchasing a home may feel overwhelming, but it doesn't have to be an
insurmountable task. The process becomes easier if you assemble a team of trustworthy experts

and take it step by step. This article lists seven tips to further set you up for success.

Analyze Your Financial Situation

‘The absolute first step toward buying a home is to gain a clear, honest understanding of your
financial situation. You'l want to clarify your budget and required savings, which wil depend on
the mortgage products you prefer and the property types you're targeting (most co-ops require:
20% down payments, whereas theres no minimum down payment for house purchases).

Your total cost calculations should incorporate all costs - not just the down payment, but also
closing costs and moving expenses. It's important to consider all these costs to determine how

much home you can afford.

Your home’s price range will depend on your income, debt, liquid assets, and credit score. Your
real estate agent and mortgage lender can help you understand your budget and all potential

costs. It is recommended that you spend no more than 30% of your income on monthly housing

Check your credit score to see where you stand. Polishing errors off your credit report can
improve your score and make you eligible for lower mortgage interest rates.

Get Familiar with Your Market

Research your target area. Identify the top things you want in a home and get a sense of your
preferred neighborhoods, based on available inventory, potential commute times, and nearby

amenities.
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Advisory Board Inclusion
Inclusion in our state board alongside other prominent leaders in the community. 2
Alison Dr. Mario DiFiore Donna Cirillo Trinity Owen
McQueen Dr., Professor, and Founder, Smart Founder and CFO
Licensed Associate Senior Assistant Money Changes of The Pay at Home
Real Estate Broker, Dean at Fordham Everything, MBA, Parent, APFIM,
REALTOR® University’s Gabelli APFI™ CFEI® CFEI®

School of Business

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Cara Macksoud David Anderson Charles Fisher
CEO of Money President & CEO Financial Literacy and
Habitudes of Wlse Entrepreneurship Mentor
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Google Search Organic (SEO)
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Education, consumer advocacy, business
development, and leadership have been consistent
themes throughout my career. As a native New
Yorker, | feel honored to help foster financial wellness
throughout communities in New York State.

| strongly believe consumers should be armed with

accurate facts and honest guidance. When people ./
understand their options and the pros and cons of

financial decisions - before finding themselvesin a

pressured emotional state - they are emboldened

to make better choices for themselves.

~ Alison McQueen , ,

Advisory Board Incubator | Launch Report for Alison McQueen
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EIN Presswire | Newsmatics
'\_L'; York Financial Educators Council Adds Expertise of Alison McQueen

Board

) of Alison MoQued

As 2 business owner in the
financial sector who is
passionate about accessible
education and consumer
advocacy, my values align
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Social Media

Announcements of your leadership and involvement were posted on the NFEC’s social media
accounts - LinkedIn, X (formally Twitter), Facebook, and Instagram.
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The New York Financial Educators Council extends its sincere gratitude to Advisory
Board member Alison McQueen for her dedication to transparency, honesty, and 1
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Conclusion

We greatly appreciate your generous support. The campaign benefits to you are our way of
saying, “Thank you.”

o

As a Certified B Corporation, we have a commitment to all our stakeholders: local citizens,
beneficiary groups, and our financial industry partners. We remain committed to each
stakeholder to ensure a win for all parties involved.

If you want to change or modify your benefits package, just let us know. The benefits are
customized to meet your needs. From top-of-funnel awareness through client acquisition and
loyalty - the benefits we offer deliver true value to your business and produce measurable results.

Thanb you!
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