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Do you believe practical financial skills can benefit your fellow citizens?  Do you have a 

passion for sharing money smarts with others to improve their lives and strengthen community 

bonds?   

The Financial EduNation campaign provides free 

resources to concerned community members who 

possess a desire to share financial education with 

children, teenagers, other adults, or seniors.  All these 

resources are complimentary and can be found on 

this website.  One of the best ways to increase 

financial literacy awareness is to host a community 

event. 

This section offers a guide for hosting your own financial literacy event.  Whether you choose 

to host an after-school program, day camp, or hour-long presentation at a public meeting, 

you’ll find all the tips and resources you need here. 

Although “hosting your own event,” may sound overwhelming, don’t be scared off.  Your event 

can be as large or small as you choose, and every small step you take toward teaching 

financial literacy will make a difference.  This resource center makes hosting an event easy.  

And the sense of reward and accomplishment you’ll feel when you bring personal financial 

planning education to your community will make the process worthwhile.  

 

Steps for Planning a Financial Literacy Event 

Step 1:  Choose a Target Audience 

Knowing the audience you want to reach will help you decide how to plan your event.  Are you 

passionate about sharing financial literacy with kids, teens, adults, or seniors?  Choose your 

target audience. 
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Step 2:  Set Goals 

Goal-setting should be a two-phase process.  First, list what you want your event to 

accomplish.  Are you trying to help students understand credit or budgeting, or do you want 

them to leave with a complete financial education on all relevant topics?  Review the National 

Financial Educators Council’s financial literacy standards to gain a comprehensive 

understanding of the topics you might cover.  Take into consideration the length of your event; 

decide how much information you’ll have time to teach and keep your goals realistic. 

Second, create a plan to measure how well you’ve reached your goals.  To measure your 

event’s success, use the pre- and post-tests provided in the Financial EduNation resource 

center.   

Step 3:  Event Design and Material  

Once you’ve set achievable goals, browse the 

Financial EduNation resource center for the tools 

you’ll need to accomplish them.  Consider your 

audience.  What will appeal to them?  If you have a 

chance, conduct an informal survey of the attendees 

to find out which topics will be of most interest to 

them.  Then select material, games, and/or activities 

most closely aligned with the audience and your 

goals.  You should also plan ways to make your event 

fun for the participants.  Could you add music?  

Video?  Guest speakers?  Celebrity appearances? 

Step 4: Location 

Locate a site for your event.  A variety of community venues will allow you to host an event at 

low cost or free.  High schools, colleges, places of worship, community centers, libraries, 

nonprofit centers, businesses, your home, or locations related to the financial education 

lessons you plan to cover are all excellent site choices.   The next section offers tips for 

obtaining use of these venues for free. 
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Step 4a:  Locate Partners, Supporters and/or Funding (optional) 

Partners can help us spread financial literacy awareness on a wider scale, reach more youth 

with our message, and also can help fund the event.  The best solid partnerships are built 

when people work together to create win-win situations.  

Before approaching partners, consider how you can help them or their organizations. Although 

each partner will have different needs, you will be providing a service they all can value—

educating the people they serve.  You also can help them raise awareness, gain volunteer 

support, attract media attention, and leverage your event as a fundraiser to help partners raise 

funds for their organizations or favorite charities.  

You have a lot to offer a potential partner.  But before you make specific suggestions, take 

time to listen.  Understand their needs and goals; seek win-win relationships.  You’ll build 

partnerships that will last well into the future.    

Which partners should you approach? 

Nonprofit organizations, Arenas or venues, 

Businesses, Athletic organizations, Corporations, 

Schools, Community Centers, Camps, Colleges, 

Fraternal organizations, Chambers of Commerce, 

Financial professionals, Social services, 

Community government or leadership, Religious 

groups, Apartment complexes, Civic groups and 

clubs.  

Seek partners who can provide funding or access 

to a venue; give promotional support; offer in-kind 

assistance or volunteers; or increase community 

awareness about the event.  
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Steps to forming partnerships: 

1) Research the partners you would like to approach.  Learn what they do and what they 

find important. 

 

2) Make an introductory phone contact.   Ask a few questions to learn about their 

organization’s mission. Gauge their interest in providing financial literacy training to 

those they serve.   

 

3) Forward them the emails and marketing pieces in the Financial EduNation resource 

center.  

 

4) Set a time to follow up and solidify the partnership.  

 

5) Send an email with clear bullet points stating event tasks that each of you will 

undertake.  Do your best to over-deliver on your promises. 
 

Locate sponsors to fund the event. 

1) Identify potential sponsors: 

Credit Unions, Banks, Insurance agents, Financial advisors, College or Career planners, 

Rental agents, Colleges, Trade schools, Health professionals (gyms, dieticians). 

 

2) Identify any people you already know who work in these target industries.   

 

3) Contact potential sponsors and forward them the “Sponsorship” material located in the 

Promotion Center.  For cold calls, ask for the person who handles sponsorships or for the 

marketing department.   

 

4) Set a time to follow up and solidify the partnership.  

 

5) Send an email with clear bullet points stating event tasks that each of you will 

undertake.  Do your best to over-deliver on your promises. 
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Step 5:  Promote your Event 

 

Too often, attendance at financial education events is quite low.  You want to reach as many 

youth as possible to maximize your event’s impact.  Promote your event not only to attract 

attendees, but to raise awareness about financial literacy among like-minded individuals and 

potential partners. Get the message out to build an audience.   

 

Some promotional sources: 

 

Friends:  Inform your friends and family about your 

event.  Send them emails (templates provided in 

the promotion center) and ask them to pass the 

word along.  Post the event on Facebook, Twitter 

and other social networking sites.  You want your 

message to go viral. 

 

Media:  Directly email the editor of your local 

newspaper, or the reporter who covers personal 

finance.  Sample emails and press releases can 

be found in the Financial EduNation promotion 

center.  

 

Partners:  Ask your partners to email their contact 

lists, do an article in their newsletter, or spread the 

message in whatever ways they suggest.  

 

Concerned Citizens:  Many people feel passionate 

about sharing the message of financial literacy.  

As you plan and promote your event, you’ll find 

that many will approach you and offer to help.  
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Step 6:  Preparation 

 

You don’t have to become an expert in financial literacy to educate youth in your community.  

Just follow the prompts given by the Financial EduNation lesson plans.  Practice your 

presentation several times until you feel comfortable.  Make sure you’re prepared and polished 

and ready to answer questions that arise.  At the same time, remember that the experience 

should be fun for both you and the audience.  The resulting event will bring rewards you haven’t 

even anticipated. 

 

Create a checklist of the items you will need the day of the show:  computer, PowerPoint 

presentation, extension cords, pens, notebooks, notes, refreshments, calculators, nametags, etc.  

Develop a sign-up sheet where you obtain information (names, email addresses, etc.) from event 

participants.  Make copies of your pre-test and post-test for participants to provide input on the 

event and demonstrate your success.  Gather your supplies early, so on event day you can focus 

primarily on your presentation.    

 

Step 7:  Event 

The next step is hosting the financial literacy 

event.  While some people you get started, 

much of your stage fright will disappear.  

Include an icebreaking activity at the beginning 

to get the participants involved in the event 

proceedings.  That will help relieve all the 

pressure on you. 

Arrive early at the venue to set up and practice.  

Have some of your volunteers serve as a 

practice audience to ensure that each agenda 

item is covered.  Go through your presentation 

and test to make sure all your equipment is 

working properly. 

 

 
Picture from the National Financial Educators Council’s Money 

XLive celebrity, financial education, event that served 1,100 youth. 
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Be sure to conduct a pre-test prior to instruction and a post-test afterward.  For shorter events 

(less than a few hours) narrow the questions in the “EduNation Test” to a few key items.  

During the event, maintain focus on motivating, educating, engaging, and moving your 

audience to take positive action.  Follow the EduNation curriculum activities.  Obtain a 

commitment from the audience to continue pursuing financial knowledge. Incorporate activities 

that will give them a solid financial foundation.  Keeping these pointers in mind will help ensure 

your event’s success.   

Step 8:  Follow-up 

Within the few days following your 

event, send out a follow-up email to 

all your participants. Thank them for 

their participation and recap one or 

two of the tips you covered in your 

presentation.   

If you had sponsors and/or partners, 

send each of them a follow-up letter.  

Thank them for their help and 

donations and summarize the 

successes of your event. 

 

We hope this guide assists your efforts to spread the message of financial literacy.  If you’re 

looking for support in creating turnkey financial literacy programs, simply contact the NFEC 

and we can provide you all the material, training, resources, and insight you need to make your 

next financial literacy event a huge success.    
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